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ANSWER TO QUESTION TAKEN ON NOTICE 

DURING PUBLIC HEARINGS
CSD-No 18 – 19-06-2014

Asked by Mrs Giulia Jones on 19 June 2014:  Mr Shane Rattenbury took on notice the following question(s):

[Ref: Hansard Transcript 19 June 2014 [PAGE #607-608]]


In relation to: Medicare Local ACT in regard to life planning and advanced care plans.
In relation to the ‘Be my voice’ campaign, how much was spent on advertising and collaboration?
MINISTER RATTENBURY:  The answer to the Member’s question is as follows:– 

The ACT Medicare Local and Respecting Patient Choices ACT partnership aims to support and promote Advance Care Planning (ACP) to the wider ACT community and Health Professionals. 

This program is currently supported through the ACT Health Directorate which currently promotes the Be My Voice Campaign through their communication channels. 

No ACT Government monies were spent on advertising of the ‘Be my voice’ campaign, Medicare Local Program. 
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By the Minister for Ageing, Mr Shane Rattenbury MLA



OLARIS #: xx/XXXXX
Page 1 of 1
Page 3 of 1

